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NEPIAHYH
H éxtaon g mepiinyng kabopiletar otic 150-250 Aéeic.

AéEerc KAewoa: divovtar 4 N 5 AEEe1g amd ToV GLYYPOPEN Ol OTTOTES AVTOTOKPIVOVTOL
ota OEpaTo TG TTLYLOKNG.

H ontik) tovtotTa mailel onpovtikd poro otnyv kadnuepvn (o1 tov avBpodnwv. Eivat
L0 LOVOSIKT) TOVTOTNTO TTOL Yook TN pilet Evov opyaviopo, pia etalpeio, Evav TOTo 1 Eva
KoTavaA®Tiko Tpoidv. Eniong, mpémetl va ekppdoet Kot vo TpowONGEL ETTUYMG TNV GUEST)
EMKOWVMVIO LE TOV KATOVOAMTH-TELATN. 26T000, Aapufdvovtag vedyn Tn onuacio g
NG ETALPIKNG TAVTOTNTOG OTN cLYYPOVN Kowvewvia, Ba eivar kadd va dnpovpyndet o

EVIEAMG VEU TOVTOTNTA Y10 TOV Ao Agvkooiog.

EmumAéov, 1 emhoyn avtn dev €ytve KaBoAov tuyaia, apov o ANpog Agvkmoiag avélape
mv avadbdpBpwon g mhateiog EAevBepiag, n omoia Ba amoterlécel mOho EAENG Y
TOAAOVG VTOTIOVG Kot Tovpiotes. A&ilel va onueiwOel 6t 0AdKANPO T0 €pyo amoteAeiton
a6 téooepa uépn. To apywd Prua Ba cvvictatar oe PPAOYPOQIKN AvOGKOTNOT O
GY£0T LLE TN ONUAGTN TNG ETOPIKT] TAVTOTNTOS KOt TNG GTULAVONG TG LAPKAG, TTOL LITAPYEL
GLVOLAGHOG LETAED TOVG. To deVTEPO PEPOG TEPIAAUPAVEL GLVEVTEVEELS ATTO VIOTLOVG Ko
avOpomovg mov gpyalovtar otov Anpo Agvkociog. Ewdud, kot ot 800 mepmtdoels
ATOU®V £XOVV GKOTO VAL 0ELOAOYICOVV TIG OTOLTNGELS TOVG. £TO TEAOG TV GUVEVIEVEEWMV,
Ba amokmotkomomBovv mpokeévov va e&oyBovv dedopéva mov Ba kabopicovv v
TavTdTTA TG pdpKag. EmmAéov, To otoxevpévo akpoatnpio Oa stvar niuciog 18-40 etwv
Kot Bo IKOVOTTOGEL OAES TIG TPOGIOKIEG TV EMOKENTMV TOV EMOKENTOVTAL TNV TOAN.
To tpito xor éva omd ta mo Pocikd pépn tov €pyov omotedel 0 GYEOOGUOC KoL 1
vAomoinon ¢ TOVTOTNTOG NG MApKOS, 7Tov Paciletor oTo AMOTEAEGUATO TV
avalvoewv. AEilel va onuetmBel 6T 1 TOLTOTNTA TNG EMOVL LG TOL £PYOL TEPIAAUPAVEL
éva, Aoyodtumo, emotoloyapta, Kapteg gvyapiotiov, cppoayida, £Ttikéteg / mvokioeg,
SLEN O TIKES TVOKIOES, TIVAKIOES KAT. TN GLVEYELD, GTO TEAEVTAIO LEPOG, 1) TAVTHTNTA
¢ papxoag 0o a&roroyndet amd Tovg GVVEVTELEILOUEVOVG TOTIKOVG OVOPDOTOVS Yo VoL

dMGOLV 0L AVATPOPOSOTNGT KOl OV VITAPYEL OTOLOONTOTE OAAOYT TOV TPETEL VOL YiVEL.



ABSTRACT

Atveton n mepiAnymn oty ayyMkn yhoooo. H éxtaon e mepiinyng kabopileton oTic
150-250 Aé&erc.

Keywords: divovtat 4 1 5 AéEeig oty ayy MK YAOGGO amd TOV GUYYPAPEN Ol OTTOTES

aVTOTOKPivovTol oTo BEUATO TG TTUYLOKTG.

Brand identity plays an important role in people's everyday lives. It is a unique identity
that characterizes an organization, a company, a place or a consumer product. Also, it has
to express and successfully promote direct communication with the consumer-customer.
However, taking into consideration the importance of brand identity in modern society, it
will be good to create a brand new identity for the Municipality of Nicosia.

Moreover, this choice was not taken at all by chance, since the municipality of Nicosia
has undertaken the restruction of Freedom square, which it will be a pole of attraction for
many locals and tourists. It is worth to mention that the whole project consists of four
parts. The initial step will consist a bibliographic review in relation with the importance
of brand identity and labelling, which there is a combination between them. The second
part includes interviews from local people and also people who work at the Municipality
of Nicosia. Especially, both of cases of people have in purpose to assess their
requirements. At the end of the interviews, they will be decoded in order to export data
that will determine the brand identity. Furthermore, the targeted audience will be 18-40
years old and will meet all the expectations of the visitors that visit the city. The third
and the one of the most essential parts of the project constitutes the design and the
implementation of the brand identity that is based on the interviews results. It is worth to
note that the brand identity of the project includes a logo, letterheads, thanksgiving cards,
a stamp, labels/signs, advertising, billboard etc. Subsequently in the last part, the brand
identity will be assessed from the interviewed local people in order to give a feedback

and if there is any change that should be made.
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