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NepiAnyn

H texvntn vonuoouvn (T.N.) éxeL avadelxBel wg pia amo Tig MAEOV KALVOTOWES TEXVOAOYIEG TTOU
ennpealouv onuovtika tn Blopnxavia ¢uhofeviag, Stapopdpwvovtag VEEG TIPOOTTIKEG OTNV
e€unnpétnon Kal TNV EUMELPlA TWV MEAATWVY OTOV XWPO TNG €0TLOONG. IKOTOG TNG MOPOoUCaS
€peuvag elvat va dtepeuvnoet Tov poAo tng T.N. otn BeAtiwon TNG MOLOTNTAC TWV UTINPECLWVY KOl
TwV SLAdPACTIKWY EUMELPLWY TWV KOTOVOAWTWY OTOV CUYKEKPLUEVO Topéa. EEetalovral ot
ebappoyeg TNG T.N. 0TNV QUTOUATOMOLNGCN TWV UTINPECLWY, TNV e€aTopikevon tng e§unnpétnong
Kall TN BeATIWON TNG AELTOUPYLKAG AOSOTIKOTNTAC TWV ETIXELPHOEWVY ECTIOONG.

H épeuva Paciotnke oe molotiky pebodoloyia, aflomowwvrag €1 BaBo¢ NUL-SopNUEVES
OUVEVTEVEELG e SUO KATNYOPLEG CUUUETEXOVTWV: EMAyYYEAUATIEC E0TiooNC KoL E161KoUC otnv T.N.
KOl TLG TEXVOAOYIKEC EPOPUOYEC. ZUyKeVTpwONnkav dedopéva mou adopolv TOGO TNV TIPAKTLKA
EUMELPlA TWV ETUXEPNUOTIWY KOl TWV OLOXELPLOTWY EOTIOTOPIWV OCO KOl T TEXVIKEC
Suvatdtnteg mou npoodEpel n T.N. H avdAuon mpaypatonolionke péow BepaTikng avaluongc,
ETUTPEMOVTAC TNV KOTOVONGON TWV KUPLapXWwV TACEWV KoL TIPOKANGEWV TIOU OXETL(OVTAL E TNV
EVOWUATWON OUTWV TWV TEXVOAOYLWV OTOV TOUEA TNG £0TIAONG.

Ta anoteAéopata tnG pHeAETng Seixvouv otL n T.N. cupBarAel kaBoplotikd otn BeAtiwon g
EUMELplaC TWV TEAATWY, EMUITPEMOVTOG TNV €EATOUIKEUON TWV UTINPECIWV HECW OVAAUONG
6e60UEVWV KaL TIPOYVWOTIKWY HOVTEAWV. ETumAéov, n autopartonoinon AEtoupylwy, Omwe oL
KPOATNOELG, OL TANPWUEG Kal n Slaxeiplon amoBspdtwy, avfdvel TNV amodoTikotnTa TwV
ETUXEPNOEWV. QOTOCO, N £pEUVA EVTIOTIIEL KOL ONUAVTIKEG TIPOKANCELG, OTIWG To UPNAS KOGTOG
ULOBETNONG, N TEXVOAOYLKN €€APTNON KAl OL NOLIKEG AVNOUXIEG OXETLKA LLE TNV AVIIKATACTACN TOU
avBpwriivou Suvapkou. Mapd TG TPOKAROELS aUTEG, N TAsoPndia TWV CUUPETEXOVIWV
avayvwpilel tnv afia ¢ T.N. w¢ epyaleiov mou Umopel va eVioXUOEL TNV AVIAYWVLOTIKOTNTA
TWV EMXELPNOEWV €0TiaoNG, apkel va ebappooTEL e TPOTO TOU Slatnpel Tn onuaocio tg
avBpwrivng aAAnAemnidpaonc.
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avtouartomnoinon, eéatouikeuon



Abstract

Artificial Intelligence (Al) has emerged as one of the most innovative technologies significantly
transforming the hospitality industry, shaping new prospects for customer service and
experience in the restaurant sector. The purpose of this study is to explore the role of Al in
enhancing service quality and customer interactions within this domain. The research examines
Al applications in service automation, personalized customer experiences, and operational
efficiency in restaurant businesses.

This study employs a qualitative methodology, utilizing semi-structured interviews with two
participant groups: restaurant industry professionals and Al and technology experts. Data was
collected to capture both the practical experiences of restaurant managers and owners and the
technical capabilities offered by Al applications. Thematic analysis was used to identify key trends
and challenges associated with Al adoption in the restaurant industry.

Findings indicate that Al plays a crucial role in improving customer experience by enabling service
personalization through data analysis and predictive models. Additionally, automation of
processes such as reservations, payments, and inventory management enhances business
efficiency. However, significant challenges were also identified, including high implementation
costs, technological dependence, and ethical concerns regarding workforce replacement.
Despite these challenges, most participants acknowledge Al as a valuable tool for increasing
competitiveness in the restaurant industry, provided it is implemented in a way that maintains
the importance of human interaction.
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