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Hepiinyn

Avt 1 €pevva €etdlel TOV avTikTuTo TV TEYVOLOYIDY Metaverse otig epmelpieg TV TOVPIGTOV
OTI TO OKOTEWEG TOmoOesieg 010 QPAGHO TPOGPOPAS TOL GKOTEWOD Tovplopoy. ITapd v
av&avopevn xpNnomn SLdPOUCTIKMOV TEYVOLOYIDV GTOV TOVPIGTIKO TOpEa, 1 Enidpacn Tov Metaverse
OTIG EUTEIPIEC TOV TOVPLOTMV, GE YDPOVLS TOL GLVOEOVTAL UE BAVOTO KOl TOVO TOPAPEVEL
aveCepeovntn. H moapovoo perétn viobétmoe pio mowotikny mpocéyywon, oeldyovtag 31
OLVEVTEVEELS LE TOVPIOTEG Kol VIOTIONS, KOOMDS KOl EUTELPOYVDOUOVES GTO TAAIGLO TOV GKOTEWVOD
touptopoV. Ta evprpata vrodnimvouy 6Tt Tapodro mov to Metaverse €yxel ) dvvatdOTHTO VL
EVIOYVOEL TN CLVOLCONUOTIKY KOl EKTOLOEVTIKN TTVYN TG EUTEPLOG, TOPOVGLALEL TaLTOYPOVA
NOKES Ko TOMTIKEG TPOKANCELS, EWOIKA OGOV aPopa TN dacTpEPA®ON NG 10TOpiag KOl TNG
avOeVTIKOTNTAG, TNV EUTOPEVUATONOINGT TOV TTOVOL, KOl OENCT TOV TOAITIK®OV EVIAGEWMV.
2VVOMKA, ovTh N LEAETN EVIOYDEL TIS YVAOGELS YOPO 0mtd TO TAAIGLO TOV GKOTEWVOD TOVPIGHLOD Kot
™G YNOLOKNG EUTEPLOG TOPEYOVTOS TOAVTULES TPAKTIKEG Kol BE@PNTIKES YVADGELS GYETIKA LE TN
oLYKAGT TV avVOSVOUEVOV TEYVOLOYIOV ToOL Metaverse Kot g mo GKOTEWVNG KANPOVOULAG.

AgEelg KAEWO1A: oKOTEWOC TOLPIoUOC, Metaverse, eumepieg, avBevrikdto, cvvaicHnuara,
nOwoi tpoPfAnuatiopol




Abstract

This research examines the impact of Metaverse technologies on tourists’ experiences at the
darkest places in the dark tourism supply spectrum. Despite the increasing use of interactive
technologies in the tourism sector, the impact of Metaverse on tourists’ experiences at places
associated with death and suffering remains underexplored. The present study adopted a qualitative
methodology, conducting 31 interviews with tourists and locals, as well as experts in the context
of dark tourism. The findings suggest that although Metaverse has the potential to enhance the
emotional and educational aspect of the experience, it simultaneously presents ethical and political
challenges, especially in terms of distorting history and authenticity, commodifying pain, and
increasing political tensions. Overall, this study enhances knowledge around the context of dark
tourism and digital experience by providing valuable practical and theoretical insights into the
convergence of emerging Metaverse technologies and the darkest heritage.

Keywords: dark tourism, metaverse, experiences, authenticity, emotions, ethical considerations




