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Creative tourism is increasingly recognized internationally as a dynamic and sustainable 

form of alternative tourism, grounded in the active participation of visitors in experiential 

activities connected to local tradition, craftsmanship and gastronomy.  This study 

investigates the paradox of limited foreign tourist participation in creative tourism in 

Cyprus, examining the conditions of its development, the profile of participants, the value 

generated and the challenges faced by providers.  Through a qualitative approach based 

on semi-structured interviews with eighteen participants, experiential activity providers, 

government officials and tourism professionals, the findings reveal that the 

implementation of creative tourism in Cyprus remains at an embryonic stage.  Foreign 

tourist participation in experiential activities is directly dependent on the existence of 

organized tourism networks, while their absence results in minimal to non-existent 

independent foreign visitor engagement.  At the same time, a distinction is identified 

between providers with an entrepreneurial background and networking skills, and those 

who, despite being driven by the same passion for tradition, lack the necessary capital to 

effectively promote their activities.  The absence of a coherent strategy and meaningful 

collaboration among providers, communities and public bodies emerges as the central 

challenge, while experiential activities are shown to generate significant 

multidimensional value for all stakeholders.  The findings suggest that the development 

of creative tourism in Cyprus requires a broader strategic framework encompassing 

targeted promotion and networking, underlining that the limited participation of foreign 

tourists is primarily linked to structural weaknesses whose resolution constitutes a 

prerequisite for the sustainable growth of the sector. 

Keywords: Creative tourism, Experiential Workshops, Creative Experiences, Co-

creation, Experience Economy 


