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HEPIAHYH

Ta ontiKoaKoLoTIKA PEc £YovV avadeifel TV onTikn TAEVPA TG Kovlivag wg Evav
oAV onpavtikd mopdyovta. To enikevipo g yaotpovopiag £xetl petatedel amd
YELGTIKN TAEVPA TNG GTNV OTTIKY GONTIKY], APoD 0 adVAG aVTOS £xEL del aHENOT
OTLTIKOV TTEPLEXOUEVOL e eTikeVTPO TO PaynTo. ‘Eyxet emextabel ota péca Kowvwvikng
dwtvowong pe food bloggers, kot oty ThAEOpAOT e EKTOUTEG PLOYELPIKNG, TNAEOTTIKES
GEPES, TOVIES, Kol Kvoupeva o€l AapBavovtag vtoyn TV OTTIKY| Tovoocio
YOOTPOVOULOG GTIG LOMMVIKEG TNAEOTTIKES GEPES, 1) TAPOVCH EPELVA HLEPELVA TOVG
OTTIKOOKOVGTIKOVG TTAPAYOVTEG TOV GLUPAAAOVV GE ot TN BeAKTiKN gcoOva. O KOPLOg
GTOY0G TNG TTLYLOKNG EPYACING EIVAL ) AVAYVDPIGT KOt O TPOGIOPIGUAC TOV SLAPOP®V
GLGTATIKOV OV Tailovy kaBoploTIKd POLO 61N O1€YEPON TV GO GE®V TV BeaT®V,
KOl 1) Voo pay@yn Tovs. o avtodv Tov Adyo 1 BipAloypagikn avacKonnon
aKoAovOeiTan Omd CLVEVTEVEELS [LE EMAYYEALOTIEG TOV OLGYOAOVVTOL LLE TOV TOUEDN TOV
@ayNnTol Kol GTO TPAKTIKO KOUUATL EPapUOLovTal OAEG O1 YVAGELS TOL GLAAEXOMKAV Yo
™ dnovpyia evog Pivteo Tov avadelkvhEL TO KLTPLOKO PaynTd LE EAKVLGTIKO TPOTO.
Ta ypoduaTo, ot (Y01, 0 TPOTOG LE TOV 0010 GeEPPipeETo Kol TaPOLGLALETAL, AKOLO KOl O
ePPAALOV YDPOG GLUPAAOLY GTIV EAKLGTIKOTNTA TOL AYNTOV 6T 006vec. Méca amd
™V épevva avadeiydnke n onuacio TpoBoAng, avayvapions Kot dLoTpnons Tov

QayNTod MG HEGO EMKOVMOVIOG, LEPOG TNG TAVTOTNTOG KOl TNG 10TOPiaG EVOG TOTOV.

A€ Khedud: yaotpovopia, eayntd, Kumplakn Kovliva, 1movikég TNAEOTTIKEG GEPEC,
OTTIKOOKOVGTIKG LEGQ



ABSTRACT

Audiovisual media have highlighted the visual aspect of food as a very important factor.
The focus of gastronomy has shifted from the gustatory side to the visual aesthetic, as
this century has seen an increase in visual content centred on food. It has expanded to
social media with food bloggers, and to television with cooking shows, TV series,
movies, and animation. Considering the visual feast of gastronomy in Japanese TV
series, this research explores the audiovisual factors that contribute to this appealing
image. The main objective of the thesis is to recognise and identify the various
components that play a key role in stimulating viewers' senses, and their reproduction.
For this reason, the literature review is followed by interviews with professionals
involved in the food sector and in the practical part all the knowledge collected is
applied to create a video that highlights Cypriot food in an attractive way. The colours,
the sounds, the way it is served and presented, and even the surrounding space
contribute to the attractiveness of the food on the screens. Through the research,
emerged the importance of promoting, recognising and preserving food as a means of

communication, part of the identity and history of a place.
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H éyxpion g nruyloxng epyaciog amd to Tunpa [Holvpéowv kot I'papikdv Teyvov tov
Texvoloyucot [avemotnuiov Kompov 6gv vmodnAdvel omopattt®g Kot 0modoyr] TV amOyeEmv

TOV GLYYPAPEMY €K LEPOLG TOL TUNHOTOC.



Apyd, Oa 0ela va evyaplotnom Waitepa Tov emPAémovia kabnynt pov, Ounpo
[Mavayidm, tov Tunpartog [HoAvpéowv kar I'papucmv Texvav, yio v moAdtiun fonbeto,
KaBod1ynomn Kot TapdTpLuVon Tov Kob’ OAN TN SEPKELN TG GLYYPOPNG TS EPYOTTNG Kot
dnovpyiag Tov 6YedlaoTIKoD Tapadotéov. Tavtdypova, Oa Oela va evyaploTIo® TV
Ap. Zévia Avopéou yua Tig ypnotpes ouuPBoviég e. Opeidm éva peydio kot Oepud
EVYOPIOTAO GTOVE GVUPOLTNTES LoV, 0ALL TV amd OAa pilovg pov, Katepiva
Kovotavtivov, Opéotn Xpiotodovriov, Ntevitoa XpiotoPfa kot Iodvve Xpiotodoviov,
KaBmg kat ™ untépa pov Xpvotdiia Maptidov, ympig Tovg omoiovg dev Ba propovoa
Vo QEPM E1G TEPOG QTN TNV Epyacia. Xt cvveyeia, Oa NOela va ekppdcm TV
amépavIn EKTiUNoN pov wpog T Mapiréva [1étpov, g omoing o1 TOAVTIES CLUPBOVALG,
BonOntikég vrodeiEelg Ko ) apépiotn KN oPLEN Kol GLUTAPACTOCT TAV
avektiunmg aéiag. Oa Mfela eniong va EVYAPIGTNC® TOVG CLUUETEYXOVTEG, TOL Y®PIG TN
oupPBoAn Tovug g Ba oV duvatn N EKTOVNON Kot OAOKANP®GT TG TapoHGOS LEAETNC.
Evyapiotieg eniong otv 'Hoa Apaiio Myyonh kot oto MGA Makerspace yio tnv
apoydpnon eE0TMGHOD KaBDS Kot OAa To ATOpA TOL GLVERAAAY, AKOLO KOl LLE TOV

7o aAd TPOTO, GTNV OEKTEPUIMOT AVTNG TNG TTLYLOKNG EPYACTIOC.

Téhog, Ba NBela va eVYOPIGTAG® TOVS KAOMYNTESG, TOL Ta TEGGEPA TEAEVLTAIN XPOVIQ
OTOTEAEGOV TINYN EUTVEVCTG KOl YVAOGEMY TOV EMEKTEIVOVTOL TEPOV TOV OKAOTLATKAOV.

Evyopiotd yo 6Aeg T1g evkanpieg mov pov dDCATE.
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