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HHEPIAHYH
Aé&eig khedd: branding, ontikn TawTdOTNTO, GXESOOUOG AOYOTOTTOV, CGTUEIMTIKT] AEPOSPOUIOV

O Aebvng Agporipévag Adpvakag sivat o peyahdtepog agpoipévas e Kompov kot amotehel opdomnpo yuo v
Adpvoxoa. [Tapdro tov HOVTEPVO GYESIOGUO TOL AEPOAEVA, O 1O10G MG OPYUVIGLOG KOl VIINPEGIN VOTEPEL GE
YPOPIOTIKY KOl OTTIKT TOVTOTNTO, LG KOl GTO YMPO dEV GLUVOVTOVLE AOYOTLTO.

AVt glval Kot 0 6KOTOG TNG EPYGiog, 1 dNpovpyio pio OXTIKAG TaVTOTNTOG Yio ToV Atebvi Agpoiéva
Adpvoxoc. Me dAla Adyla, 6T0Y0¢ etvarl 0 oxedlacorOg EVOG AOYOTOTOV, KATAAANLO Y10 £va YDPO GOV TOV
AeBvn Agpoipéva Adpvakag 6mov va Tpocdidet To Khpog Kot T coPapdtnta tov. Eniong, oe axdpa kit mov
votepel 0 agpopLévag etvar og BEpaTa St oNG, £T61 0 GXESICUOS APLOMV Yo TPO®ONGT TOL YMPOL givar
KkdtL wov Ba Pondncel oe aVTO TOV TOpEN.

INao va odoxAnpmbei 0 oxedlooOC OTTIKNG TOVTOTNTAG, TPOTYNONKE BIPAOYPOQPIKT OVAGKOTNON Yol OPOVG TOV
AGYOAOVVTOL LIE TNV YPAPLOTIKY ¥DPOV, OTIMS KoL OTTIKT £PELVE, Y10, GAAL AOYOTLTTO LEPOSPOLIY OV TOV
k6opo. Méoa amd TV £pguva. dpAong mov £xEl WG OKOTO VO, 0000V AVGEIG 6TO EPEVVNTIKG EPMTILLOTO,
axoAovBeitar o emavalapPfavopevog KOKAOG £T01 MGTE 01 AVGELS TOL TPOTEIVOVTAL VO aprolovv otV mepinTmon
Tov AteBvoig Agpopéva Adpvarxog.
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Larnaca International Airport is the largest airport in Cyprus and it is a landmark for the city. Although
it has a modern architectural design itself, it lacks in brand identity, as there is no logo to represent the
building.

After all, this is the aim of the thesis. The design of brand identity for Larnaca International Airport. In
other words, the main target is to design a logo, suitable for a place like Larnaca Airport that is able to
show the solemnity and staidness of the place. In addition, another area that the airport face an obstacle
is the advertising area. The design of posters for promoting the facilities offered by the airport is a
helpful way to overcome this problem.

In order to complete the design of the brand identity, previous literature review was done, as well as
visual research on other airport logos all over the world. The action research, that aims to give solutions
to the research questions, follows a repeating cycle to check if the given solutions are suitable for the
case of the International Airport of Larnaca.



