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HNEPIAHYH

Bipioypagikn Avaockonnon

O xapkivog tov pootov (KM) amoterel v peyaddtepn mpoKANGCT GTOV YLVOIKEIO
mAnBuopd ®g M Mo cvyvy Kokondew Kot KafioTd CNUAVTIKY TNV TPOANYN Kot TV
gykaipn 01dyvmon tov. Ot okoyevelokoil @poviiotég (OD) Exet damotmbel 6T £ovv
LELOUEVO EMTEDO YVMOONG Y10 TOVS TPOANTTIKOVG EAEYYOVS ToL KM Kot younAd mocootd

TPOANTTIKAOV CUUTEPLPOPDV.
YKomog

YKOmOG TG €peuvag NTav 1M Olepehivon TV OVIIMYE®V KOl TEMOONoEDV TOV
owoyevelak®v @povtiotdv (OD) kot tov enayyelpotiov vyeiog (EY) o¢ mpog v

gykapn aviyvevon Kot Tov TPoANTTIKO Eheyyo Tov KM.
M£6060¢

Epappodotnie o molotikog oyedtac oG Le OHAOES EGTIOGNG KOL Y PN CLLOTOWONKE GKOMTUN
detypatoAnyio pe mpokabopiopéva kpurtnplo EViaEng Kol OmOKAEIGHOV. XVVOAKE

npoypatoromOnkav 3 opnddeg eotiaong otig onoieg EAafav pépog 9 OD kar 5 EY.
Amnoteiéopata

‘Eywve Bgpotikn avdivon tov dedopévav pe v ypnomn tov NVivo 12 kotd v onoia
Tpoékuyav 4 OeLaTIKES OUAOES, Ol YVOGELS KOt ovTIANYELS Yo, Tov KM, ot TpoAnmtikég
CLUTEPLPOPES KOl 0TAGELS Yo Tov KM, ta epmddta yuo tov Ilpo — cvuntopotikd Eheyyo

v Tov KM kot ot evaioOntonoinon — mpotponn yuo v tpoAnym tov KM.
YOpUTEPACNOTA

O1yvdoelg, Ta ToTed®, TO OIKOYEVELNKO 1GTOPIKO KOl 01 KOWVOVIKY] 6TNPIEN amoTteAovoav
TPOTPENTIKOVG TOPAYOVTES VIO TNV OEVEPYELD TPO-CUUTTOUATIKOD EAEYYOL, EVD O
QOPTOG NG PPOVTIdNG, T PudUOTA TOV KOpKivov kal 1 EAAewym yvaong yuo v AEM
NTOV  amOTPENTIKOL  Tapdyovieg. Zuviototow 1 OlOpPYAveOon  EKGTPOTEL®V KOt
EKTTAOEVTIKOV TTpoypappdtov mov Bo mpodyovv Tnv vyeio TOL HOGTOL TOV

OLKOYEVELLK®V QPPOVTIGTAOV.

AEEEIG KAEWOLA: OIKOYEVELOKOL PPOVTIGTES, OVTIANYELS, TPOANYT], TPO-CUUTTMUOTIKOG

ENEYYOGC, KOpPKIVOS TOV HLOGTOV
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ABSTRACT

Background

Breast Cancer (BC) is the most common malignancy among female population. Its
promotion and its early detection constitute very challenging for the treatment and the
survivorship. It is well known that family caregivers (FMCs) have lack of knowledge in

breast cancer screening and low rates of preventing behaviors.
Aim
The purpose of the study was to investigate the perceptions and beliefs of FMCs and

HCPs regarding the early detection and breast cancer screening.
Method

A Qualitative focus group design was implemented and purposive sampling with
predefined inclusion and exclusion criteria was used. A total of 3 focus groups were held

in which 9 FMCs and 5 HCPs took part.
Results

A thematic analysis of the data was done using NVivo 12 in which 4 thematic groups
emerged. The knowledge and perceptions about BC, the preventive behaviors and
attitudes about BC, the barriers breast cancer screening, and the awareness of the

prevention of BC were the 4 themes.
Conclusion

Knowledge, beliefs, family history and social support were motivating factors. While
burden of care, cancer experience and lack of knowledge in BSE were the barriers.
Campaigns and educational programs are recommended to promote breast health among

FMC:s.

Keywords: family caregivers, perceptions, health beliefs, promotion, breast cancer,

breast cancer screening
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