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HEPIAHYH

H mapovca ntuytokn epyacia pe titho «E&epevvaviag mmg 1 Erovénuévn [paypatikodtnta
OLLOPPMVEL TNV EUTEPIO. TOV KOTAVIA®TOVY ekmoviOnke amd v Eiedva Melvidt,
eorttpla tov Tpnupatog Emkowvoviag kot Mapketivyk tov TE.ITA.K vrd v emifieyn g
Ap. Epoopiog Aewvidov kot oAokAnpoOnke tov uiva Mdawo 2025.

H paydaia avantoén g teyvoroyiog eival Eva eEopetikd emikaipo OEpa 6TIc LEPES OGS, OOV
TOALEG elval 01 VEEG TEYVOLOYIEG Ol OTToleg EVTAGGOoVTAL O dpeca ot (N Hog To TeEAevTaio
ypovia. ‘Eva goatvopevo mov ovomtvcoeton £viova €ival ot avadvopeveg teyvoroyies. Ot
avadLOUEVES TEYVOAOYIEG €lval va HEYAAO QACHO TEYVOAOYU®V Ol 0Toieg mpoomadodyv va
EVOOUAT®OOVV G 101 LITAPYOVOEG TEYVOAOYIES e oKOTO va TIG EeMEOVV.

O pOAOG TV KOVOTOU®V TEYVOAOYL®V €lval TOAD oNUAVTIKOS 1060 61N (0N TV avOpdTmv
oAAG Kot oTOV TPOTO TOV AELTOVPYOVV Ol £Toupeieg HEG® NG YpNong tovs. Emiong, moAAEC
(QOpEC oL TEYVOAOYieG avTég umopel va pépovv poll tovg t660 gukoAieg 0G0 Kot Sidpopa
npoPAnuata. Eivor onuavtikd, va yvopilovpe Tog umopode va YpNCIUOTOGOVUE GOGTA
OVTA TOL EPYOAELD Y10 VOL LLOG TPOGPEPOVY EVKOALDL AALG KO XPNOTIKOTNTA GTIG 0YOPES KOl GTNV
eumepio oL SNUIOVPYOVV GTOVS KATAVOAMTEG OO Lol ETOPELQL.

H mapovoa epyasio avardel to Tt givar ot avadvopeves texvoloyieg, divovtag ELeacn otnv
emoENUEVN TPOLYUATIKOTNTO, KOL TAOS AVTY] SIAUOPPDVEL TNV EUTELPIN TOV KATOVIADTOV GTOV
TOUEN TNG OLOPOLAG Kot TV KaAlvvTikdv. To Béua g mapovoag épevvag elvar eEapeTikd
ONUAVTIKO KaBMG ovadEIKVIEL TAG 1) EXAVENUEVT TPOLYLOTIKOTNTO UWITOPEL VO SILUOPPDGEL TNV
gumepio GAAQ Kot TV EUTIGTOGVV TOV KATOVIADTOV.

H piproypagikn avackomnon mapovctdletor pe cvykekpyéva dpbpo Kol €pevveg mov
OTOGKOTOVV GTN KOAVTEPT KOTOVON oY TOL Tapdvtog Bépatoc. Emmpochera, n €pgvva avtn
Baciletar o€ MOWOTIKN OVAALOT HE TN XPNON TOV GLVEVTELEEWV amd (TOUM T Omoid
ocuvdéovtat dpeca pe o Bépa. TéLog, avaADOVTOL To ATOTEAEGLOTO TO OO0 TPOKVITOVV OO
T1G GLVEVTELEELS KO TOPOLGLALOVTaL TO CLUTEPACUATO T 0ol delyvouy OTL 1| ETAVENUEVN
TPOYUATIKOTNTO LLE TN CMOTH Agttovpyia £xel BETIKN €MOPOON TPOG TOLG KOTAVUAMTEC.

Aégerg krewra: Avadvopeveg Teyvoroyiec, Emavénuévn Ipaypatikotnta, Epmictocivn,
Youmeprpopd Katavalotov.
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ABSTRACT

The present undergraduate thesis proposal, titled "Exploring How Augmented Reality Shapes
the Consumer Experience", was conducted by Eleana Melinioti, a student of the Department
of Communication and Marketing at the Cyprus University of Technology, under the
supervision of Dr. Erasmia Leonidou and was completed in May 2025.

The rapid development of technology is an extremely topical issue nowadays, since there are
many new technologies that are more directly integrated into our lives in recent years. A
phenomenon that is developing strongly is emerging technologies. Emerging technologies are
a wide range of technologies that are trying to integrate into already existing technologies in
order to evolve them. Specifically, the role of innovative technologies is very important both
in people's lives and in the way companies operate through their use. Also, many times these
technologies can bring with them both conveniences and various problems. It is important to
know how we can use these tools correctly to offer us convenience and usability in the markets
and in the experience they create for consumers from a company.

In this paper, we analyze what emerging technologies are, with an emphasis on augmented
reality, and how it shapes the consumer experience in the field of beauty and cosmetics. The
topic of this research is extremely important as it highlights how augmented reality can shape
the experience and trust of consumers.

The literature review is presented with specific articles and research that aim to better
understand this topic. In addition, this research is based on qualitative analysis using interviews
with people who are directly related to the topic. Finally, the results obtained from the
interviews are analyzed and the conclusions are presented which show that augmented reality,
when properly operated, has a positive effect on consumers.

Keywords: Emerging Technologies, Augmented Reality, Trust, Consumer Behavior.



