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H éyxpion g nruylaxng epyocioc omd to Tpnqua [Holvpéowmv ko I'papikdv Teyvav tov
Teyxvoroywov Iavemotnuiov Kompov 6ev vmodnA®VEL OTapatT)T®MG Kol 0rodoyn TV

ATOYEMV TOL GLYYPAPEN EK LEPOLG TOL TunpaTog.



Ba 10 va evyoplotom wWiaitepa Tov eMPAETOV KoONyNT pov Ap. Niko ZovAelé yio v
TN TOL G€ gUEVAL, TNV EMGTNUOVIKT KaB0dNYyNoN Kot TV ovclaotiky Bondeta tov Katd v
GLYYPOQPT TNG TOPOVGOS EPYACIAG. ZVYYpovoc, Oa Bela va evyaploTo®m GA0VS TOLG PIAOVG
v TV Bondeta kot TNV GLUPOAT TOVE 6TV TAPOVGA EPYAGIA, KAOMG Kot OAOVE OGOV
ocvppeteiyov oty épevva. TéLog, Ba NBela va VYOPIGTICM TNV OKOYEVELD LLOV Y10 TNV KAOE

NG LLOGTNPIEN TNV TPAYLOTOTOINGT TNG TAPOVGUS EPEVVAGS.



HEPIAHYH

H é\hetyn gvaioOnromoinong yo v vredfovvn Katovalmon Kot Topayyn eoyntold oty
Kompo, oAAd kot ot Tpoedomooelg amd to Léso Lalkng evuépmaong yio v EAAEyYM TG
avOpOTIVNG aVAYKNG GYETIKA e TNV GITIoN NTOV 1) outio Y10 TOV oXeSAGHE Kot TNV
VAOTOIN O LOG KOUTAVIONG IOV TPoopileTal Yio TOLG VEOUG TNV KUTPLOKNG Kowvwvioag. O
GKOTOG TNG TAPOVCAG SUTAMUOTIKNG epyaciog eivol 1 avamTuén (oG oNUIovPYIKNG Kot
OVLGLOCTIKNG KOUTAVIOG LEGH TNG OMTIKNG EMKOVOVING Y10 TV EvoncOntomoinon Kot tnv
APLTVICT] TOV VE®V GYETIKA LLE TNV LTEVOVV KATOVIAMOT Kol TAPUyWYN GoynTov,
EMKEVIPOUEVT] GTNV OTATAAT TpoPin®v. ['ta TV vAomoinon avt¢ TG KApmdviag, 6e TPpOT
@aon denyon PrpAoypaeiky avacKOnnon, oYETIKA (e To BEpa TG VITEPKATAVAA®GNG
TPOPIL®V Kol Tmg avtd ennpedlel Tovg avBpmmovg oe Taykdso eninedo. H pébodog mov
YAPNOLOTOMONKE Y10 TNV AVATTLEN Kot ONovpyio TG KOUmAviag vt 1 épguva dpaong, Kot
ovykekpipéva pe atopo nikiog 18 — 34 etwv. o v cvykévipwon dedopévav £ytvay 600
drapopetiké HEB0doL GLALOYNG dedopévmv, cuvevteDEelg Kot opddeg eotiaonc. H viomoinon
g épevvog dpdomng 0dNyNoE 6T GLAAOYN TOAVTY®V GTOLYEIDV KOl CNUAVTIKOV
OTOTEAECUATMOV, TTOV EVILEPDOVOLV TNV AVATTUEN TG KAUTAVING KO DTOOEIKVOOLV

UEAAOVTIKEG OAAOYES.

Ag&Eaig kKrewond: Kapndvia, Yrepratavaioon, @ayntd, Konpog, Atoedya.



ABSTRACT

The lack of awareness about responsible food consumption and production in Cyprus, but also
the warnings from the media about food poverty were the reason for the design and
implementation of a campaign aimed at the young people of Cyprus. The purpose of this
thesis is to develop a creative and meaningful campaign through visual communication to
raise awareness and awaken the population about responsible food consumption and
production, focusing on food waste. To implement this campaign, a literature review was
conducted in the first phase, on the topic of food overconsumption and how it affects people
globally. The method used to develop and create the campaign was action research,
specifically with people aged 18-34 years old. Two different methods of data collection were
used to collect data, such as interviews and focus groups. The implementation of the action
research approach led to the collection of valuable data and important results, informing the
development of the campaign and indicating future changes.
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