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Oa nbela va. evyoprotnow 101aitepo. Tov emPAénwy kabnynty pov Ap. Evpirion Zavtion,
xkaOnyntn oto Tunuo [olvuéowv kou I popixaov Teyvav, oto Teyvoloyixo Iavemotiuio
Kbrpov yio tqv moldtiun xaboonynon wote vo. olokinpwbei n ueiétn puov. Emmiéov, Oa
nleia va evyopiotnow olo 10 Akxoaonuaixko Ilpoocwmikoé tov Ilovemotnuiov mwov
EUTAODTIONV TIC YVWOEIS 1OV OO, OUTA. TO. Ypovia. TS poltnong puov. Evyopiota emiong,
OUUPOLTNTES/TPLES KAl T€ 0GOVS/EC fonOnoav, yio vo. ETITEAEC® TO EPYO OV UE TOV OIKO
7006 TPOTO. TEAOG, EVOL UEYOAO EVYOPIOTD OTHV OIKOYEVELD, HOD 1] OTIOLO. HTAV TO KIVITPO LUOD
VIO OOTI] TNV UEAETH OAAG GUVEYILEL VO OTTOTEAET TO UEPOADTEPO KIVHTPO OV KOONUEPIVA. Yio,

ola.



HEPIAHYH

YKxomdg Tov £pyov €ivor vo oxedOTEL N OTTIKN TOWTOTNTO Kol GEWPE amd apiceg TOL
Tayvdpopkod Movaceiov pésm g 16Topiag, Tng TEXVNS Kot ToL ToAtiopov g Kvmpov,
G OMOTEAEGLOL T1) YVOGTOTOINGN KOt TPOMON oY TOL 6TV KowmVvid. Apyikd, T0 TPOTO
KOl LEYOAVTEPO GE £KTOOT KOUUATL TNG PPAI0Ypa@IKng avackonnong Bo avapépetar o
OlAQOPEC EPELVEG YOL TNV OMTIKY] TOVTOTNTO, YOPOKTAPO 7OV OVASEIKVOOLV T
tayvopopkd povoeio g Evponne. [lapdiinia, Ba yiver pedémn yio 1o mov Pacictnke
0 OYEOACUOG TNG TAVTOTNTOG TOV LOVGEIMV Kl OO TOL EXNPEACTNKAV. LVYKEKPIUEVA,
Yl TO TayLIPOUIKS povoeio Ba avadvbel éva pépog ylo TV otopio Tov Hovceiov, Kot

amtd OV EMNPEACTNKAV TO GTOLYEID AVTAL.

210 0e0TEPO PEPOG, OBa yivel peAétn Yo Tov Gxedacnd NG VENS TOVTOTNTOS oL Hal
ocvumepthapfaver otoryeio tov Movoeiov. H véa tavtdmta 6o counepihapfaver tov
oyedloopd Tov AoyoTHTTOoL, TOL Stationery, Tmv apiomv, TOV EPOPLOYOY TOV A0YOTOTOV
Kot TG 16T0ceAd0g Tov. Metd v vAomoinon tov cevapiov M kowwvia Ba &gl v
duvatom o va aAANAemdpacel kol vo emokepBel To TayvIpokd povoeio Kot vo

evnuepmOet.

Aéeig khewda: brand identity, museums in Europe, colours, Cyprus branding, postal

museums, post history, toyvdpopkd povceio Asvkmaoiog.



ABSTRACT

The purpose of the project is to design the visual identity and the posters of the Postal
Museum in Nicosia through the history, art, and culture of Cyprus, as a result, of
identification and promotion to society. Initially, the first and longest part of the
bibliography will refer to research on visual identity, a character highlighted by the postal
museums of Europe. At the same time, there will be a study on what the design of the
museums’ brand identity was based on and where they were influenced. Specifically, for
the postal museum, a part will be analyzed on the history of the museum, and where these
elements are influenced.

In the second part, there will be a study on the design of the new identity that will include
the elements of Museum. The new identity will include a logo design, the stationery, the
posters, the mockups and a website. After the implementation of the scenario, the society

will have the opportunity to interact and visit the postal museum and be informed.

Keywords: brand identity, museums in Europe, colours, Cyprus branding, postal

museums, post history, Cyprus postal museum.



