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®a 0 va evyoplotiom wWiaitepa v Kupia Ap. ['ovia Meravbiov yio v
eEa1peTIKn VTOSTNPIEY KoL TI CNUAVTIKEG GUUPOVAEG TG GTNV OAOKAP®OT) TG
TTUYLOKNG LE TOV KATAAANAO TpOTO. AKOUN, B N0eha emiong va vyapltotiom tov Ap.
Koota 'epevn kot tov Ap. ®godociov Znveva, yio Ty TANPpN EXPAEYT TN TTLUYLOKNAG

KOLL Y10, T OTUOVTIKY KaB0OyNoT Tov HoL £0Maay KOTA TN O1GpKELD TS OAOKANP®ONG

NG TTUYLOKNG,.
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HEPIAHYH

YK0omHG TN GLYKEKPIUEVNG EPYOCiag elval va pLeAeTOEL T®G TO d1adikTvo Ponbd Tovg

KOTAVOAWOTES Vo avalnTicovy TAnpopopieg mpv mpoPovv oe po OnLine ayopd.

O 1pOTOC OV EMALEENIE VO, LEAETICOVLLE TNV CLYKEKPIUEVT EpEVVA ETVoL LEGM
TOGOTIKNG AVAALGONG e EpOTNUATOAOYLIO0 6TO omoio amdvinoav 151 dtopa dvtpeg kot
yovaikeg, pe v Pondeta Tov Tpoypaupatog SPSS eidape motleg petafintég eivon

GTOTIOTIKA GTULOVTIKEG.

H dopn g mruytakng pHov £pguvag givat, 6To TPAOTO KEPAANLO VITAPYEL Lol LIKPN
avoQOPE Y1 TO TMG 01 KATOVAAMTEG XPNGLOTOOVV TO O1001KTLO. XT1) CLUVEXELD GTO
dgVTEPO KEPALOLO, HECH OO EVPAILATA GTO SLAOTKTLO OO AAAEG OKOONUATKES EPEVVEG
mTapovctaletal exiong Ko To ol amoteAéspata Pynkoy ard avtéc. To tpito Kepdiao,
elvar n peBoroyio g £pguvag Kot 0 TpOTOG e ToV 0oio BynKov To ATOTEAEGULATO.
Eniong, 610 1é€t0pT0 KEQAAOO TOpOLGIALovTOL TO Bactkd svpripaTa Tov PynKav péca
a0 TNV GLYKEKPLUEVT] EPELVA KOl OL AVOADGELS TTOV £YIVOV. XTO TEUTTO KEPAALO,
cuvoyilovtal Ta amoTEAEGHATO Kot TEAOG, GTO £KTO PAETOVE T YEVIKA KOPLOL

GLUTEPAGLOTO LEGO OO TNV EPELVO GE GUYKPLOT| LE GAAEC.

ZOUQOVA LE TO KUPLOL OTOTEAECUOTO TG £PEVVOG TOL Bl KOAOVOT|GEL BTN GLVEKELD,
eatveTar 6TL 1 gukoAia ayopdg kot 1 eEotcovounomn xpovou gival ot To Koplot
TApAyovTeS Yia 10 g ol Kimprot katavormtég mpoPaivouv o online ayopés, £tot anvtd

Oa Tapovcilactel pEca amd GLYKEKPIUEVEG LETAPANTEG GTNV GLVEYELD TNG EPELVOG.
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ABSTRACT

The purpose of this paper is to study how the internet helps consumers search for

information before making an online purchase.

The way we chose to study this research is through a quantitative analysis with a
questionnaire to which 151 men and women responded, with the help of the SPSS

program we saw which variables are statistically significant.

The structure of my degree research is in the first chapter there is a little mention of how
consumers use the internet. Then in the second chapter, through findings on the internet
from other academic research, we present what results came out of them. The third
chapter is the methodology of the research and how the results came out. Also, the
fourth chapter presents the main findings that came out through this research and the
analyses that were made. In the fifth chapter, the results are summarized and finally, in

the sixth we see the General main conclusions through the research compared to others.

According to the main results of the survey that will follow, it seems that ease of
purchase and time savings are the most important factors for how Cypriot consumers

shop online, so this will be presented through specific variables in the follow-up survey.
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