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HEPIAHYH

H ypnon mopamioavnTik®v epediopdtov KaTd TV SIIPKELD AyOpdV, YPNCLOTOLEITE OTd
TOVG KOTAGTNUATAPYES E0M KoLl TOAAA ¥pOVIOL pLe GTOYO VO LENCOLV TIG TOANGELS TOVG
KOl VO, EAKDGOVV TO KOTaVOA®TIKO koo, H mapodoa epyacia epguvd tnv cuumepipopd
TOV KATOVOAOTOV KAT® amd 10 epébicpa g wieong ypdvov. ITo cuykekpipéva,
€0TIALEL OTIG AyOPEG EVOVUATMOV KOTA TNV OLAPKELN EKTTOTIKOV TEPLOd®V. [t TV
TPAYLATOTOINGN TNG £pELVAG £YIVE 1 YPNOT TOV HEBOOWV TNG TOGOTIKNG avdAvone. Me
AT TOV TPOTTO £PEVVAG, TPOEKVLY AV TO, OESOUEVA TTOL YPNGLOTOONKAY TNV
vlomoinon g epyaciag. Ta dedopéva apopodV TNV GTAGT TOV KATAVIAMTIKOD KOWOD.
v apyn g epyociog Oa dieEaybel po PAoypapiKn avacKOTNon Kot LETH TNV
épevva Ba yivel ouvdeon g PpAoypapiag pe ta evpnuata. H copmepipopd
KaTovaA®Th ivol Eva TEPAGTIO KOUUATL TOV GTOVOMV TOL HAPKETIVYK, TO OTOT0 £)EL

OPKETES TTLYEC.



ABSTRACT

The use of misleading stimuli during the act of shopping has been used by companies
for many years to increase their sales and attract consumers. This paper aims to
investigate consumer behavior under the stimulus of time pressure. More specifically it
focuses on clothing purchases during discount periods. To carry out the research,
quantitative analysis methods were used to obtain the necessary data. This data concerns
the consumers’ attitudes. At first, a literature review will be conducted, then it will be
connected with the findings. Consumer behavior is an enormous part of marketing

studies with several aspects.



