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H €ykpiom ¢ mruxlakng epyaciog amd to Tuqpa Emikowvwviag kat Zmovdwv
AwadiktVov Touv Teyvoroykov Mavemiotnpiov Kompov ev vmodniwvet
ATAPALT TWS KUl ATTOS0XN TWV ATIOYEWV TOU GUYYPAPEN EK LEPOVG TOV

Tunuatog.



INEPIAHWYH

H mapovoa nruyiokn epyocio pe titho «®pnokevtikn miotn kot Facebook:

Mo mototikn avdAvon» ekmoviOnke amd v Aipidn Avioviov, ot Tpio Tov
6ydoov e€apnvou tov Tunpatog Entkowvmviag kot Zmovdmv Atadiktdiov Tov
Teyvoloyucob [Mavemotpiov Kompov vrd v enifreym g Enikovpng
KaOnyntplog Bikvg Tpiykag kot olokAnpddnke tov Mdwo tov 2020. H perétn
&xel g Bpa 10 TG emnpedletar 1 BPMNCKELTIKN TGTH TOVL ATOUOV KOTA TNV
ékBeom Tov og BpnokevTIKd TEPIEXOEVO GTO Kovmvikd diktvo Facebook. H 10éa
NG GLYKEKPIUEVNG LEAETNG TPOEKVYE PEGH OO TNV KATOVONGT TNG OLVOULIKNG
TOV 01001KTHOV, TO 0TTO10 £YEL EMIPACEL GE APKETOVG TOUELG TOL TOMTIGHOD. ZE
apykd 6TAd10 Aomdv dnpovpynonke £va EpOTUATOAGYLIO TOV avapTHONKE GTO
OLYKEKPLUEVO OTKTLO £TCL DGTE VO, EVTIOTIGTOLV Ta Gopdvta dtopa nikiog 18-30
ETOV OV £Y0VV ekTeEDEL € BPNOKEVTIKO TEPLEYOUEVO KOl KOT® ETEKTAOT)
TPOyHaTOTOmON KAV GUVEVTEDEELG otV Pdon g Bempiog tov otdcewy. To
TPMOTOKOALO TNG GLVEVTEVENG GYEOIAGTNKE MG TPOG TAL TPIOL EMITESA OPIGLOV TOV
OTAGEWMV: 0) TO GCLUTEPLPOPIKO PB) TO CLVUIGONUOTIKO Kol Y) TO YVOoTko. Etot
avTANONKOV TO OTOLXELD TNG AAAAYT|G GTNV GTAGT] TOL ATOLOV TOL OPEiAoVTaL
oV xpnon Tov pécov. Ta amoteléopato TG £peuvag avEedEEay Tmg 0 ¥PHOTNG
npénet va, yopaxtnpiletal and apeiPorio yio v vapén tov Beov N Kamolag
AN Bgikng dvvaung £tol dote va katoAnéetl og Eva kabopd TAOLPAACTIKO
TEPLEXOUEVO GTO CLYKEKPIUEVO KOWVOVIKS dikTvo. AvTifeta, To GTONa TOV
ToTELOLV 6TO B Kat yapakTnpilovy To BPNOoKEVTIKO TOVG TOTEV® MG
TPOCHOTIKN LLOBEST TEIVOLV VO EPYOVTOL GE ETOPN LE O OUOLOLOPPO
OpNOKEVTIKO TTEPLEYOUEVO LE EMIKEVTPO TOV XPLoTIOVIGUO. BéBata Ta dedopéva
TAPOLGLALOVY TG Ol VEOL £XOVV PTACEL G€ £va oNUeio appiopnTnong Tov
EKKANGCO0TIKOY GUGTILOTOC KOl TV TPOKTIKAOV TOL, dtoywpilovtag to amd v
évvola Tov Bg0¥ Kot opilovtag TIg OpNOKEVTIKEG TPAKTIKES MG TPOCMTIKT
VdBeot. ZKloypagnOnke Aomdv pia 6TAOT 6TOVG VEOUG TOL ameyfdvetan Tig
aKpOTNTEG G€ TETOL0V €100VG diKTLA KOt VITOSTNPILEL TNV ATOdOYN TNG
BpnoKeLTIKNG SlopopeTIKOTNTAG LE EMEipNLA TS OAOL elpaoTe 10101 Al ETuyE
va yevvnolpe 6€ SLpOPETIKA LEPT) TOV KOGLOV KOt 6Pl VoL O1LLLOVPYHGOVLE
EVTEADG OLPOPETIKEG BPNOKEVTIKEG TAVTOTNTES

A£€EeLg KAELBLA: BpNOKEVTIKY IO TN, TTAOUPAALGHOG, HECK KOLVWVIKNG
SiktOwong, cAAayr otdong



ABSTRACT

This thesis with the title: “Religious beliefs and Facebook: a qualitative analysis” was
undertaken by Emily Antoniou, an undergraduate student in the eighth semester at the
Technological University of Cyprus, Department of Internet Studies and
Communications. The thesis was finalised in May 2020 under the supervisionof the
Assistant Professor Vicky Triga. The main topic of the study is how religious beliefs
are being affected once exposed to religious content in social media platforms such as
Facebook. The context of this idea is related to the potential and power of the internet,
which has influenced various cultural sectors. At a first stage, a questionnaire was
created and distributed in Facebook with the purpose of identifying forty (40) people
between the ages of eighteen (18) and thirty (30), who had been exposed to religious
content before. Afterwards, interviews took place based on attitudes theory. The
protocol of the interviews was built upon the aspects that define attitudes: a) the
behavioural; b) the emotional and c) the cognitive. That way, the data could provide
us input regarding the shift of attitude due to the exposure of the specific religious
content. The results of the study showed that the user must be characterised by doubt
about the existence of God or any other divine power to conclude in a so-clearly
pluralistic content. On the contrary, people who believe in God and define their
religious beliefs as an entirely private matter, tend to come across a more equable
religious content, mostly focused on Christianity. Equally important, the data of the
study show that the younger generation has reached a peak point where they doubt the
practices of the Church and how it proceeds with certain issues, completely
dissociating it from the meaning of God and by determining religious practices as
strictly personal. In conclusion, the anlaysis showed that the younger generation who
despises any extremities in social media platforms and strongly supports the
acceptance of religious diversity, holds the attitude that people are equal and diversity
is due to the fact that we are born and raised in different places of the world, which is
the main reason for forming different religious identities.
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