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Ba 10 va evyaploTom Wiaitepa Tov EMPAETOV KOONYNTN TNG TTVYLKNG LLOV
epyooiog kKOplo Evpunion Zavtidon yia v Ponfeia tov kb’ 6An 1 ddpkeo g
perég. Kabwg ko tov kupro Niko Zvvvo yua v fondeta Tov otig a&loAoyNnoels Tmv
TPOKTIKOV EQOPUOYDV. OTtmg kot OA0 To ATOMO TOL GUUUETEIYOV OTIG AEIOAOYNGELS Ko

pov pdseepav moAvTIUN Por|Oeta.



ITEPIAHYH

O kbp1og 6TOHYOC TNG LEAETNG LTNG, EIVOL 1] ONUIOVPYIO LIOG KOUTAVLOG Y10 TV
€VOCONTOTOINGT TV YOVIDV KOl EVIUEPMOOT) TOV KOOV KOTA TNG TOOIKNG

KOKOTTOINong.

Y& ouTn TN HEAETN dlEPEVVIONKE N TALOIKT] KOKOTOINGT Kol Ol TAPAUETPOL TG KAODG
Ko ot apyég TG I'pagiotikng emkovoviag, dote va mopaydel Eva cmotd amotéAecual.
211 CUVEXELD GYOMACTNKOAY KOUTAVIEG TOV GYESOGTIKOY TOYKOGHLOL Y10l TV TOOIKN
Kakomoinon. H pehétn ohokAnpmOnike pe 1ov oxedlacpid evog AoyoTumov, dV0 aPLomV,
evog evnuepmtikov Biiiov, evog infographic kot téAog ) onpovpyio evog Pivteo. [Na
TNV €vioyvon Kot EVOLVALMGT] TOV OPYOVIGLOV Kol TNG KOUTAVIaG onpovpyndnkav Eva
Bpayohdkt, o kdpta Tov 0pyavicHov, Evag ceAd0deikns K.o. Emiong, awtég ot
TPOKTIKEG EPAPUOYES a&toAoynOnkay Kot BeATidbnkay 600 Popéc, péca amd Tig
TaPOTNPNOELS TOV EpMTNOEVTOV. Ot a§l0A0yNoELg aVTéG Eytvay pe T HEBodo TV

cuvevtenEemv kot Tov focus group.

Aé&Ear Khewona: [ondkn Kakomoinom, Kakomoinon, LopPég Kakomoinons, Kaumdvia,

mondt, Todkd GyEd0.



ABSTRACT

The main aim of this project is the creation of a campaign that informs and sensitizes

both the parents and the general public about child abuse.

This project investigates child abuse and its dimensions. It also investigates the
principles of Graphic communication in order to achieve the best possible result. Apart
from the aforementioned, this investigation focuses on the commenting of worldwide
campaigns developed for child abuse. The project concludes with the design of a logo,
two posters, one informative booklet, an infographic and finally the creation of a video.
A bracelet, the professional cards of the organization, a bookmark etc. were created for
the support of the campaign and the strengthening of the organization. Finally the
graphic applications prepared, were readjusted twice based on the feedback of the

evaluators, through interviews and focus group.
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