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HEPIAHYH

OepaTiKn TNG TOPOVGAG TTVYIOKNG Vol 1| Tapay®YN TPOTUCTG SLOPNUGTIKNG
eKkotpateiog yo v teMkn Ekbeon tereidgottwv Cut-Out 2017, tng etnotog TEMKNG
€kBeomg tererdportwv Teyvoroykov [oavemonuiov Kdmpov yia to tuipo tov
[ToAvpéowv kot I'papwav Texyvav). H exotpateio meptlapfavel 1060 avavémon Tov
Aoyotomov g €kBeong, Onwg amarteite kbBe ypOvVo, GO KoL AVATTLEN YOPAKTPO TNG
ékBeong. Axkopa, pEAnua pov Nrav va aglohoyndel katd T6Go 1 SPNUICTIKN
TPOGEYYIoN TOV aKOAOVONONKE ExEl TPAYHATL 0N O™ KO dNULOVPYEL avaryveSIoTTO
v TV ékBeon).

Apycd, 01e€dyOnke n PpAOYpapiKy] ovacKOTNGN, OTTOL HEAETNONKE 1
SLEN UGN TOCO Od 16TOPIKT UEPLE, OAAG Kot amd TNV HEPLE TNG OPYAVMOGNS, TOV
UAPKETIVYK Kot TOV OMovpytkov oyedtacpot mg. Enerta, agod yivete o mpmt
épevva og mopeABovTikeG mpoceyyicelg mpodOnong g ékbeong, mpocdiopicTnKe N
OMNUIOVPYIKY GTPATNYIKY, ONAaON Ta amapaitnto (nTovpeva yio T dnpovpyia g
GLYKEKPLUEVNS Olon oG Omw¢ dtatdlel n PfAloypagiky avocsKonnon, Ommg
GTOYELUEVO KOO, TO VLA, O TOVOGS TG eoVNG K.4. Tlepetaipm, dpyioe n mapaymyn
OKEMTIKOV, N ovVATTLEN AN IGTIK®OV 0DV Kot PHETENELTA GTO GYESACTIKO KOUUATL 1)
KaAOTEPN 100 ekTeEAéatnKe. Tehkd, n oAokAnpwuévn ekotpateia a&toloynonke and
Lo MU-00UNUEVT] OUAdO EGTIOOTG, TTOV ATEPEPE OMOTEAEGLOTA Kot Bdor TV avaivon

AVTAOV TPOTEIVOVTOL LEAAOVTIKEG OAAOYES Kot O10pBDGELC.

AgEarg Khewowa: Ao, Atopnuiotiky Kopmavia, Evailiaxtikn Awaenuon,
Guerrilla Advertising, Mépxetivyk, Xxedracuog Atoeruong, I'pagpiotikn,
Logomorphism, Emikowvovia, IlpodOnon, Brand Awareness, Anotehecpatikotnto

Awpnpiong.



ABSTRACT

The following Bachelor Degree Thesis is issued around the generation and
design of an advertising campaign proposal for Cut-Out 2017, the final artwork
exhibition of the department of Fine and Applied Arts of the Cyprus University of
Technology. Specifically, the extensive research that have been conducted, has set the
guidelines for the character development of Cut-Out 2017 and its logotype redesign.
Furthermore, part of my research was to examine the effectiveness of the campaign
produced and weather it contributes to the creation of brand awareness.

Firstly, a literature review was conducted, in which I have studied Advertisement
from a historical point of view, but also in terms of organising, marketing, and creative
designing. Following, after a research on the of the promotional approaches of the past
Cut-Out exhibitions had been conducted, the creative brief was developed, by analysing
and determining the target audience, the Unique Selling Proposal, the tone of voice and
the choice of the media. The existence of a creative brief led successfully to the
generation of many Advertising Ideas and after the most suitable one of them was fully
developed, the design execution took place. Finally, the completed campaign was
evaluated by a focus group whose comments led to the consideration of future changes

and corrections.
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