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®a Ndera va gvyaprotom Wiaitepa Tov EmMPAETOV KabnynT pov koplo Niko Zvvvo
Yo TV TOADTIUN CLVEIGPOPA GTNV OAOKANP®GN TNG EPYACIOG OLTNG KO Y10 TV

EVKOIPI0 TOL LoV £0MGE VO LEAETNIOM £VOL TOGO EVOLAPEPOV OELaL.



IHEPIAHYH

H napodoa perém £xet okond va peretoet fadid to 6Epa mov aeopd ta vITosuVEIdNTA
unvopata, v Bapdtntd Tove, Ta €01 1oL VIAPYOLY, TNV GTOPIN TGW ATO AVTA Kot oV
TEMKG 01 PYjueg adnBevovv. Yrdpyovv ot’ alnbeio vrocvveidonto unvoparta; Iéca €ion
vrapyovv; Katd néco emmpedlovv 1o kowd; Ilog cuvdéovtar pe tov Walt Disney; H
npomaydvoa amotehel cofapd Bépa To omoio cuoyetiCeton dueca pe ™ Walt Disney. Ta
vrocvveidnta unvopata Emonsay onuovtikd poio otov B’ Tlaykoouo T1doAepo kot eiyov
eEaoknoel peydAn enppon 61o Kowo. Mg tn HeAETN Kot EDPEGT EPEVLVMV OO EPEVLVITEG
oTOV Topén OMpiovpyninke o mo Jounuévn kot ceapikn dmoymn oto Hépo Tov
vrocvveidNToV unvopdtov. AeEdydnke avdivon Tov ToVIOV KIVOLUEVOV GYESI®MV TNG
Walt Disney eneidn] amotehovv amd TIg TAEOV O OVOYVOPIGIUES ETOPEIES TOPAYWOYNG
TUVIOV, HE KEPOT VYOVS 53 d1g dorapiwv etncing Katéyoviag, TpMTOV, BEon otn Mota
HE TIG TO EMKEPONG EMYEPNOEIS TAYKOGHIME, Kol OELTEPOV, UEPIKE OmMO TO. O
TETVYNUEVA GTOVVTIO KIVNHATOYPAPNONG Kol KIVOUUEVOV OYESIV G€ OAOKANPO TOV
koopo. H épeuva éywve péow omTIKNG OVOALONG YL TO. VTOGLVEIONTA UNVOUOTO TTOV
AVOQEPETOL TOS KAVOLV TNV EULPAVIOT) TOLG OTIC TAViEG KIvOLUEVDV oyediwv Tng Disney.
AxolovBwg, dedytnke épguva Yo S10GTOVPMOT TOV PNUOV KOl TOV ATOYEDV TOV
EWVIKOV Toug Bépatog. Téhog, péoa amd OMAMGCEIS TWV GUVIEAECTOV TOV TOVIOV

EexaBapiletor katd TOGO aAnBebovy 1 Ol 01 PIUES TEPT UNVOUATOV.

A£EEIG KAEWOLA: VITOGLVEIdNTO UNVOLTO, KPLEA unvopata, Disney, kivobueva oyédia,

TpOoTaydvoo



ABSTRACT

The aim of the current study is to examine in depth the subject of subconscious messages,
their value, their types, the history behind them and if the rumours around it are real. Are
there really subconscious messages? How many types are there? How they affect the
audience? How do they relate to Walt Disney? Propaganda is a serious matter and has a
strong relation with Walt Disney. Subconscious messages had a serious part in World
War 11 by affecting the audiences believes and thoughts. In addition, a research was made
to discover other relevant researches on the matter and build a more structural and global
view. Furthermore, an analysis of Walt Disney's animated films has been conducted as
one of the most recognizable production films, with profits of 53 billion US dollars a year,
having firstly, a place in the world's most profitable business directory, and secondly,
some of the most successful film studios and animation around the world. The research
was done through visual analysis of the subconscious messages reported for their
appearance in Disney movie films. Subsequently, a survey was conducted to cross the
rumours and opinions of the specialists on this subject. Finally, through the statements of

the film makers it becomes clear whether the rumours of the messages are true or not.
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