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ITEPIAHYH

To mpdPAnua mov Tpoomabel vo EMAVGEL 1] TTVYLOKY EPYACia, EVOL 1) VPIGTAUEVT] KOTAGTOON
tov branding tov Atebviy Agpolpéva g Adpvokag, To oroio ypnlet Pertioong og oyéon pe
TNV ovopasio, TNV TowTtdTNTO KoL TV TPOoDOncT Tov, Kabdg avtd sivorl mpofinuotikd. O
TPOKTIKOG OYEOAGUOG EXEL MG GTOYO TNV EIGNYNON UIOG OYESOGTIKNG AVONG OYETIKA LLE TIG
EMEIYELG TTOV VIAPYOVY OC TPOG TN LOVASTKOTITO TNG OTTIKNG TAVTOTNTOGC, TIC
OVGAEITOVPYIKES EMYPAPES TTOL VTLAPYOLV GTO YMPO TOV OLEPOSPOUIOV KO TN Un TpomOnon

tov. H perém yopiletor og 600 pépn.

To Tp®TO HEPOC TNG TTLYLOKNG SLUTEPILOUPAvVEL BIBAOYPOPIKT OVOGKOTNGN, GTNV OTToin
UEAETMOVTOL VPIOTAUEVEG EPEVVES GYETIKA LLE TNV EVVOL0L TG OTTIKNG TAVTOTNTOG KOt LE AANEG
TEPMTOGELS 0EPOdPOLimV 68 dALeC ydpes. 'Enetta, akoAovBel cuidoyn dedopévev and
eUTAEKOEVOLG, gite epyalopevoug gite Bapmveg Tov Y®POL, HEG® TS omotag Oa yivel
KOADTEPT EVIUEPOON Kol KATAVON oM TOV TPOPANUAT®V, KATL TOL B0l GLVEICEEPEL BTNV
KATOAANAT GYESOOTIKY TPOGEYYIOT). XTO OEVTEPO UEPOG TPOTEIVOVTOL GYEIOCTIKEG AVCELG
Y10 TO AOYOTVUTO TOV O.EPOIPOUIOD, YEVIKOTEPO Y10 TV OTTIKN TAVTOTNTA TOV, Y10l ETLYPOPES
€0MTEPIKOD Kol EEMTEPTKOV YDPOV, KaODS Kat Yo apiceg mpodOnong tov. [a ) perémn
avt B epappootel Epguva dpaong, EVH CLUTEPUGLOTIKG B0 GYOAMAGTOVV TO ATOTEAECUATOL
mov Ba TpokHYoLV amd TNV AS10AGYN O™ TOV GYEOAGLOV, KAOMDS Kot 01 LEALOVTIKES EVEPYELEG

mov Ba TpokH oL V.

AéEerg khewdrd: branding, otk tavtdTTO, AOYOTLTTO AlEPOSPOUIOV, TVTTOYPOPIa,

dwpnuion/ tpombnon



ABSTRACT

The problem, which my thesis is trying to solve, is the current branding situation of Larnaca
International Airport. It needs improvement compared to its' name, corporate identity and
promotion, as they are problematic. The practical design aims to suggest design solutions as
for these deficiencies, which are the lack of a unique corporate identity and its' promotion, as
well as the malfunctioning inscriptions in the airport area. The study is divided in two phases,

theoretical and action plans.

The first phase includes the literature review, in which existing surveys studying other
occasions of airports in other countries and the branding and visual identity, are being studied.
Data collection from stakeholders -employees or customers- will then be followed, in order to
get detailed information and better understanding about the problems. This data collection
will then contribute to the appropriate design approach. During the second phase, design
solutions will be proposed compared to the airport logo, its' visual and corporate identity,
indoor and outdoor signage as well as promotional posters. An action research will be carried
out for this study and then it will be commented on the conclusions that will result from the

assessment of the design.

Keywords: branding, visual/corporate identity, airport logo design, typography,
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