Iepiinyn

Ta tehevtaio ypoévia, Tapatnpeitor ALENUEVO EPELVNTIKO EVOLOQEPOV Yo TNV €EETAON
TOV EMOPAGEDV TOV SOSIKTVAK®Y GYOA®V TOV TAPAYOVV Ol YPNOTEC GE TAUTOOPLES
tnov Web 2.0 ot otd0elg ALV Ypnotdv / avoyvootdv yuo. dideopo Oéuata. H
TopoVoe HEAETY, aKOAOLODVTOG Ol0VEL TEPAUOTIKO GYEOIACUD, E0TINGE GTO EVPVTEPO
TAOIG10 TNG KOWMVIKNG EMPPONG 0T O0dKTVOKA péca eEgTalovtog edv 1 ékBeon oe
SLOIKTLOKG OYOA. XPNOTOV - G€ &va €W0ONCE0YPaPIKd Pivieo - mov ekepdlovv
OTOKAEIGTIKA OeTUCEC 1| APVNTIKEG GTAGELS TPOG TOVG TPOCPVYES UETAVAGTES, EMNPEALEL
TIG TPOCOMIKES 6TACES BeTikd Kot apvnTikd avtictotyo. To kOplo cvoumépacio mov
TPOKVTTEL OO TNV Tapovco HeAETn eivor 0Tl 1 €kBeon oe Betikd oyxdAa emnpedlet
Oetikd TG OTAGELS OOMYDOVTIOG G ALYOTEPO TPOKATEIMNUUEVES GTAGES TPOG TOVLG
TPOcOLYES peTovhoTeg (katd 5.2 povddeg oe KAipaxko HETPNONG GTAGE®V €0pOvG 72
povadmv). Qotdco, n ékbeon oe apvnTikd oxOAl dev damoTdbnke va odnyel og
TEPLOCOTEPO MPOKATEIMNUUEVES GTACELS. ZUVOMK(, TO. EVPNUOTO TNG TOPOVCAS LEAETNG
AmOTEAOVV eUMEIPIKES evOei&elg 0Tl M ékBeon oe Betikég amoOyelg GAA®V TPOg TOLG

TPOGPLYEG LETAVAOTES, EMNPEALEL OETIKA TIC TPOCOTIKES GTAGELC.

AgEelg KAewdwd: A0dIKTLOKA OYOA, €midpaoT, OTACELS, TPOGPLYEG HETOVACTEC,

TeipopLoL.



Abstract

In recent years, there has been an increasing research interest in examining the effects of
user-generated online comments on attitudes of other users. This study focused on online
social influence using a quasi-experimental design to examine whether exposure to online
users' comments, expressing exclusively positive or negative attitudes toward immigrant
refugees, influences personal attitudes, positively and negatively respectively. Results
show that exposure to positive online comments (attached to online news content)
positively influences attitudes leading to less negative attitudes (by 5.2 points on a 72-
point scale). Exposure to negative comments did not lead to more negative attitudes.
Overall, the findings of this study offer empirical evidence that expose to others' positive

comments, positively affects personal attitudes.
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