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EYXAPIXTIEX

®a MBera va evyoaplotow Wwitepo tov emiPAénovta kabnynt I'edpylo Tloavnyvpdkn yu
Bonbeta Tov AAAG Kot Yo TNV EUTIGTOGHVN TOL OV £0E1EE MOTE VO PEPM E1C TEPAS TNV TTLYLOKT
pov gpyaocio. Eivar évag amd tovg 01000K0VTEC OV HE KOOI YNoaV HEGO AmO TS YVAGCELS,
oLUPOVAEC Kat evyévela va akohovONcm Tov Topéa Tov MApKeTIVYK 0AAG Kot Vo StaAéEm To B
OLTO Y10 TNV OAOKANP®OT TNG O1aTPIP1g LoV.

To 1610 gvyvou®v gipot Kot 6Ty owoyévela oAl Kot eiAovg pov, agol yopic v ompién, v
nioTn Kot TV aydmn toug Tpog gpéva dev Ba giya to 110 amoTéAeso Kol TV {10 VTOHOVY] Kot

aryxog.



HNEPIAHYH

H mapovca wtuylokn epyocio pe titho «H emppon tov atmospherics oty motéOTHTO TOV
katavarotdv: H tepintmon tov kotaotiuotog Stradivariusy, eKmovionke amd tnv QoitinTplol ToL
8% efaunvov tov Tuquotog Emkowwviag kot Zmovddv Awadiktoov tov Teyvoloyukol
[Movemotmuiov Kompov Miyaéia Baocileiov, vrd v enifreym tov Kabnynt Tedpyov

[Tavnyvpdxn Kot ohokAnpmOnke katd tov uve Mdawo tov 2021.

YKOmOG TG Tapovoos £peuvag, eivol vo KOADWEL TO €PELVNTIKO KEVO TOV VLRAPYEL GTNV
BipAoypapio oYeTIKA e TNV EMPPOT TNG ¥PNONGS TOL epyareiov TV atmospherics 6TV motdTHTO
TOV KOTOVOA®TOV. Q¢ ek tovtov, egetdletar to gpyadeio twv atmospherics oto ympo evog
KOTOGTHUOTOG AOVIKNG TOANONG HOS0C, MG TPOS TNV EMPPON OV £XEL OTNV MOTOTNTA TOV
KOTOVOADTPLOV, @OV TO AyopooTIKO Koo Tov Kotaotnuatog Stradivarius eivat yovaikeg. T
TV EMITEVEN TOV GKOTOV NG €V AOY® £peuVag G PYaAElo dlepeLVNONG Kot GLALOYNG OEOOUEVDV
YPNOLOTOmONKE OOUNUEVO SAOIKTVLOKO EPOTNUOTOAOYIO0, KOl d10d00NKE HEG® TNG TAATQOPLLOGC
tov Google Form ce deiypa 150 katavadotpidv tov Kataotiuatog «Stradivarius», nikiog 18-35
etwv. Ta anoteAéopata €610V TMG 1) TOTHTNTA TOV KATUVIAMTPLOV, EUPTATOL OTLLOVTIKA 0Td
™MV atudGEAPO. TOV KOTOUGTNUATOS. XVYKEKPIUEVO, 1 VIOPEN HUP®IAG, LOVGIKNG, dATaENG
YDOPOV, POTICLOV, YPOUATOV KOl TPOSOTIKOD oyetilovrot Betikd pe v epmepio kot motdTnTo
TOV KOTavVOAOTPIOV. Tnv 1010 otiyun, d1apavnke amd To OTOTEAEGULOTA TNG EPEVVAG TTMOG EVa
TOGOGTO TOV OEIYHOTOG TPOTEIVEL TNV OAANYY) GE KOTOWL OMUEID TOV KOTOOTNUOTOS, UE TNV

TAELOYN OO VO, GUGTIVEL TN PEATIGTOTOINGT) TOV TPOSHOMKOD TOL KATAGTILOTOC.

Méow ¢ mopovcag OWTPIPrG, TO OTOTEAEGUOTA GULVEIGPEPOLY, GULUTANPOVOLY Kol
emPefordvovv v vapyovoa PAOYpagic TOV HAPKETIVYK TG €V AdY® dtoTptnig, TapatiBevton
Kamolor gpevvnTIKol TEPLOPIGHOL TOV TPOEKLYAV KATA TNV Oe&oywyn Kot OAOKANP®ON NG
épeuvag, kabmg emiong kol PEAAOVTIKEG TPOTACELS YO EKTEVECTEPN £PELVO. GTO TESI0 TWV

Atmospherics.

AEEELS - KAEWOWA: OMOTIKY OTHLOCOUIPO, OCONTNPLOKO UAPKETIVYK, AOVIKY TOANCT), EUnepia,

TGTOTNTA.
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ABSTRACT

The present bachelor thesis entitled “Atmospherics influence on loyalty; An analysis of the shop
Stradivarius”, was undertaken by the student of the 8" semester in the Department of
Communication and Internet Studies, Cyprus University of Technology, Michaela Vasiliou,
having as supervisor Professor George Panigyrakis. The thesis was completed in May, 2021.

The main purpose of this thesis is to fill the research gap that exists in the bibliography relating to
the influence of the use of atmospherics in loyalty. However, atmospherics is considered in the
space of a fashion retail store, in terms of its influence on consumer loyalty, since the target group
of the Stradivarius store is women. In order to achieve the purpose of this research, a structured
online questionnaire was used as a tool for investigation and data collection. The questionnaire
was distributed through the Google Form platform to a sample of 150 consumers of the store
"Stradivarius", aging between 18 and 35 years old. The results showed that consumers’ loyalty
depends significantly on the atmosphere of the store. The existence of smell, music, the layout of
the space, the lighting, the colors and the staff of the store are positively related to the experience
of the consumers. At the same time, it became clear from the results of the research that a
percentage of the participants suggests the change in some parts of the store, with the majority

recommending the optimization of the store staff.

This dissertation contributes, supplements and confirms the existing marketing literature of this
dissertation, list some research limitations that arose during the conduct and completion of the

research, as well as future proposals for more extensive research in the field of Atmospherics.

Keywords: holistic atmosphere, sensory marketing, retail sale, experience, loyalty.
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