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Ba Nfera va VYOPIGTNCO W10UTEPO TOV EMPAETMOV ETLTNP TN TNG TTLYLOKNG EPYACTOG
pov Ap. Avipéa Aayd yuo v fonfeta kot TAnpo@opieg Tov pov Tapeiye KaTd TNV
duapkewa g €peuvdg pov. EmmAéov Oa 0ela va evyoplotnom TOVg CUUUETEXOVTEG Y10
TOV XPOVO OV APLEPMCAY Y10 TIG GVVEVTEVEELS OVTO TO SVGKOAO S1AGTN O TOV

emkpatel pe v mavonuio, £161 ®ote vo umopel va vAomomBel n Tapovoa pHeAéT).



IHNEPIAHYH

Tov tehevtaio Kopd 1 AVOS0G TOV KOWMOVIKMV HECHV OIKTOMONG OmoTEAEL [iol
TPOYLOTIKOTNTO 1] oTtoia ExEl EmMpedioel Oyl povo v Kadnuepvdtto TV ovipormv
0AAG o€ KAmolo Pabuod Kot TIG EMYEPNUOTIKEG povTiveg Kot dpactnpiotreg. H
POV epyacio TpoypoTevETOL TO CNTNHA TG ¥PNiong Tov Instagram wg epyoakeio
UAPKETIVYK Y10 TIG GVUYYPOVES EMXEPNGELS TOV dpacTrplomolovvtal otnv Kompo. H
epyacio yopiletor og dVO evOTNTEG, OTTOL N TPMOTN TEPAAUPAVEL TO BempPNTIKO TAGiG10,
OMAOT TNV AVOCKOTNGT EPELVMV TTOL £Y0VV de&oyBel YOP® amd TO0 HAPKETIVYK UECH
TOV KOWOVIKOV LEGOV SIKTOMONG, TNG CUUTEPLPOPAS TWV YPNOTAV, TOL TAEOVEKTILLOTOL
OV TPOGPEPEL AVTO TO VEO £100G LAPKETIVYK KOl TIC TPOKANGELS Y10 TIG ETAPEIEG OTN
YPNOT TOV UECHV KOWMOVIKTG SIKTOMONG LAPKETIVYK KoL 1) OVTEPT EVOTNTA
wepthapPavet v épgvva kot v avdAivon avtis. H épevva £yve péom cuvevtedéemv
mov £dwoav 11 emyelpnpatieg, ot omwoiot EpOTHONKAV GYETIKA LLE TN YPTOT TOV
Instagram kot T@v vVwoAOITMV PHECHV KOWVMOVIKNG OIKTOMONG TOV KAVOVV 6T TAOIGLN
TOV UAPKETIVYK, KAOMG Kot TIC TPOOTTIKEG TOV EKTILOVV OTL £Y0LV Kot HEPOTO TOL

eQapUOLOVV GTNV TPOKTIKN EPUPUOYT| OO TOLG 1010VG,.
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ABSTRACT

Recently, the rise of Social Media is a fact that has affected not only people's
daily lives but to some extent their business routines and activities. This paper addresses
the issue of using Instagram as a marketing tool for modern businesses operating in
Cyprus. The paper is divided into two separate sections, which the first includes the
theoretical framework, i.e. the review of research conducted around marketing through
Social Media, user behavior, the benefits of this new type of marketing and the
challenges for companies in the use of Social Media marketing and the second part
includes research and its analysis. The research was conducted through interviews with
11 entrepreneurs, who were asked about the use of Instagram and other Social Media in
the context of their marketing, as the prospects and issues related to their practical

application.
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